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2019 2022**
Technology factors 61% 52% Macroeconomic factors
Market factors 55% 48% Environmental factors

Regulatory concerns 50% 47% Technology factors
¥ People skills 44% 46% Redulatory concerns
; Globalization 28% 45% Market factors
- Macroeconomic factors 28% 40% Socipeconomic factors
S Socioeconomic factors 20% 40% Globalization

Environmentzal factors 19% 37% People skills

A= 2022 1BV CSCO study, IBM
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A= : IBM Institute for Business Value (IBV) study, (2022)
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Shop Buy
42% | Website @ 65% |In-store ® 45% |In-store
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50% | Mobile app
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X2 : IBM Institute for Business Value (IBV) study, (2022)
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